THE AJJ TOOLBOX
Be Found. Be Chosen. Prompt Pack
Website copy prompts for all five essential pages, plus a Google Business Profile optimization guide
How to use this pack: Work through one section at a time. Open your website and your AI tool side by side. Copy each prompt, fill in the brackets, and paste it in. Edit the output for accuracy, add details only you would know, and make it sound like you. Budget about 20 minutes per page.

SECTION 1: WEBSITE COPY

The Five Essential Pages
These five pages determine whether a visitor stays or leaves. Work through them in order.

Page 1: Homepage
The most common homepage mistake: describing the business instead of speaking to the customer. This prompt fixes that.
Rewrite my homepage copy to focus on my customers' problem and how I solve it, rather than describing my business. My business is [description]. My ideal customer is [who they are]. Their biggest frustration before finding me is [frustration]. Their life is better after working with me because [result].
After AI returns a draft: paste in your current homepage text and ask it to improve specific sections. Edit for accuracy, add your specific differentiators, and read it aloud to make sure it sounds like you.
Page 2: About
Customers visit your About page to decide if they trust you. A story builds trust. A resume doesn't.
Rewrite my About page to connect my personal story to why I started this business and why that story matters to my customers. Lead with a moment, not a credential. Keep it under 200 words. Tone: [warm / direct / conversational].
Tip: Before running this prompt, jot down three things: the moment you decided to start the business, one thing you've seen that most people haven't, and why it still matters to you. Give AI those three details for a much stronger result.
Page 3: Services or Products
Run this prompt once for each service or product. Replace generic descriptions with copy that leads with the customer's problem.
Write a description for [service or product name] at my [business type]. Lead with the problem my customer is trying to solve, explain how I solve it, and end with a clear next step. Keep it under 120 words. Tone: [your brand voice].
Page 4: Contact
Most Contact pages are cold and functional. This prompt turns yours into the beginning of a conversation.
Write the copy for a Contact page for my [business type]. Open with a welcoming line that makes reaching out feel easy and worth doing. Include a brief note about how quickly we respond and what happens next after someone contacts us. Keep it under 75 words.
Page 5: FAQ or High-Value Content Page
A FAQ page answers the exact questions your customers are searching for and tends to rank well in local search. Start with your keyword list (see Section 2).
Write a FAQ page for a [business type] in [city] that answers these common customer questions: [paste your keyword list or top 10 questions]. Write clear, friendly answers. Keep each answer under 75 words.

Bonus: Online Store Optimization
For businesses selling products online. Run these prompts for your ten best-selling products first.

Write a Converting Product Description
Write a product description for [product name and brief specs]. Lead with the benefit to the customer, not the features. Address the most common objection a hesitant buyer would have. End with a clear reason to buy now. Keep it under 100 words. Tone: [your brand voice].
Adapt for a Different Platform
Etsy buyers want the story. Amazon buyers want the specs. LinkedIn audiences want the business case.
Adapt this product description for [platform, e.g., Etsy / Amazon / LinkedIn] buyers. Keep the core message but adjust the tone and emphasis for that audience. Here is the current description: [paste it]
Extract Customer Language from Reviews
Use the words your customers use naturally to describe your product. These words belong in your descriptions.
What words do my customers use most often to describe this product's value? Here are my recent reviews: [paste your five-star reviews]

SECTION 2: GOOGLE BUSINESS PROFILE OPTIMIZATION GUIDE

Why Your GBP Matters
Your Google Business Profile is seen by more potential customers than your website. A complete, active profile improves how often you appear in local search results. AI can write every word. Your job is to keep it current.

Business Description
Between 150 and 750 characters. Appears when customers search your business name on Google. Write it once and update it seasonally.
Write a Google Business Profile description for my [type of business]. It must be between 150 and 750 characters. Emphasize what makes us different, who we serve best, and what customers should do next. Keep the tone [friendly / professional / warm].
Service Descriptions
Add individual descriptions to every service in your GBP. Each one is a chance to be found for that specific search.
Write a Google Business Profile service description for [service name] at my [business type]. Keep it under 300 characters. Lead with what the customer gets, not what we do. Include the city or area we serve.
Weekly Google Posts
Posting weekly to your GBP signals to Google that your business is active. Batch four posts at once using the social media approach from Chapter 8.
Write 4 Google Business Profile posts for a [type of business] for the month of [month]. Each post should be under 300 words, end with a call to action, and vary between: a promotion, a tip, a behind-the-scenes item, and a seasonal or timely update.
Local Keyword Research
Use this list to build your web pages and posts around phrases your customers actually type into Google.
What search terms would someone in [your city] use to find a [your type of business]? Give me twenty search phrases, ranging from broad to specific, including common questions they might ask Google.
Page Titles and Meta Descriptions
Run this for every page on your website. These are the words that appear in Google search results under your link.
Write a page title (under 60 characters) and meta description (under 155 characters) for my [page type] page. My business is [description]. The customer searching for this page wants [what they want].
GBP Optimization Checklist
Before you consider your GBP complete, make sure every item below is done:
  Business name exactly matches your signage and legal name
  Address and phone number are correct and consistent with your website
  Business category is the most specific available for your type of business
  Business description is written (150 to 750 characters)
  Hours are complete, including holiday hours
  All services are listed with individual descriptions
  At least 10 photos uploaded (exterior, interior, team, products/services)
  Messaging is enabled
  At least one Google Post published in the last 7 days
  All recent reviews have been responded to

NOTE: These tools companion Chapter 10 of AI Jiu-Jitsu: Run Circles Around the Big Guys. For more prompts and tools organized by chapter, visit AJJtoolbox.com.
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